
HOW TO PITCH YOUR LOCAL MEDIA

In order to secure both television and print media coverage for your local Soap Box Derby event, below are a few tips and guidelines for you to follow.  We recommend beginning the outreach process about two weeks before your event.

Television:

1.)
Begin by looking up the telephone numbers for all of your local television news stations (i.e. NBC, ABC, CBS and FOX).  Some stations will list the number for their Assignment Desk or Newsroom on their website.  For those who do not, you can call Information and ask for the station’s main telephone number.  Give this number a call and ask the operator to connect you with the Assignment Desk.

2.)
You will want to speak with the Weekend Assignment Editor.  The best time to call is the weekend before your race – just confirm that the person you speak with that day will be manning the Assignment Desk the following weekend.  If you cannot get the appropriate person on the phone, ask whomever you speak with to tell you the best time to call back.  

3.)
Once on the phone with the Weekend Assignment Editor, you will want to give the details of your event and find out their fax number so you can fax over a Media Advisory (which can be found at www.aasbd.com/media).  You can ask if they prefer email and, if so, have them tell you their email address so you can send it that way.  A sample pitch:

“Hi, my name is (name) and I’m the Race Director for the (city/town) Soap Box Derby.  Over (number) local youth are expected to compete in their downhill racers for a chance to represent (city) at the National Championship in Akron, Ohio.  Our event will be held (date) at (track location) and I thought you’d be interested in sending out a camera.  I have a brief media advisory that I was hoping to fax over – I just need your fax number.  Thanks so much for your time and please don’t hesitate to call with questions and/or requests.”

After the call, fax the Media Advisory to the Weekend Assignment Editor’s attention.  You can offer to send them any of the Press Releases and/or the Quick Facts as well.  

4.)
You will want to speak with the Weekend Assignment Editor again on Friday (day before the event) and Saturday morning (the day of).  Offer to resend the information and confirm that your event is on his/her radar.  

Print:

1.)
Begin by looking up the main telephone number for your local newspaper(s).  This should include both daily and weekly publications.  You should be able to find the telephone number listed somewhere within the newspaper, online or by calling Information.  You will want to make initial contact two to three weeks before your event.

2.)
It will help to thumb through your local paper(s) to try and figure out the appropriate person to call.  If someone has covered the Soap Box in the past or writes children and/or family oriented features they would be a good fit.  Some departments that may find this of interest include: the Metro desk, Community News and/or the Weekend City desk.  If you do not know the particular person to go to, the Assignment Desk can help direct you.

3.)
Once you get a reporter or editor on the phone, you will want to pitch them the Soap Box story idea.  A sample pitch follows:

“Hi, my name is (name) and I’m the Race Director for the (city/town) Soap Box Derby.  Over (number) local youth are expected to compete in their downhill racers for a chance to represent (city) at the National Championship in Akron, OH.  Our event will be held (date) at (track location) and I thought you might find this of interest for a story.  I have a short press release and also a quick facts document that I can fax or email right over to you. Thanks so much for your time and please don’t hesitate to call with questions and/or requests.”

After the call, insert the appropriate information into the Press Release (which can be found at www.aasbd.com/media) and either fax or email it off to your contact.  You may have to try pitching a number of different reporters before someone bites.

4.)
Two days later you should call your contact to follow up.  You want to make sure he/she received the information you sent over, ask if there is anything else they need and gauge their likeliness/interest in covering the race: If you feel that the editor/reporter isn’t interested, ask if there is someone else at the paper “they” think might be interested. They may want to interview you, a participating youngster, a local sponsor, etc. and you will have to coordinate all this.

General Recommendations:

The shorter/more concise the better!  Also, we would recommend that you do not make any of these calls after 4 pm as most print reporters are on deadline and TV assignment editors are busy coordinating their numerous evening broadcasts.







